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Abstract: The purposes of this research were 1) To study the level of personal media, printing
media, electronic media, specialized media and online media in the democratic identity
construction; 2) To study the information of personal media, printing media, electronic media,
specialized media and online media that effects on the democratic identity construction; 3) To
compare the democratic quality of students that divided by sexual, age, religion, faculty, year of
studying, hometown. The population of this study is 8735 students. The sample group is
specified by Taro Yamane’s method so the size of sample group is 382 students. The study is
divided the population by faculty with using the primary random. The statistic that used for
analyzing is frequency, percentage, X and standard deviation. T- Test and F-test are the statistic
that is used to analyze. The finding found that; 1) Most of the population is women (66.8 %)
that is more than men (33.2 %), the most of the population are 20-21 years old (44.5%), the
most of the population are Buddhism (79.8 %), the most targets group are studying in the
faculty of Humanities and Social

Keywords: Political communication, democratic identity, media
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Table 1. The Political Communication Effects on Democratic Identity Construction of Nakhon Si

Thammarat Rajabhat University. The presentation of the data in the overview.

The creation of the democratic identity. The Standard Comment
average.X deviation S.D. level
1. Media people 4.22 0.59 very
2. Printing media 3.54 0.82 very
3. The electronic media. 3.26 1.06 Medium
4. Special Media 3.28 1.04 Medium
5. Online media. 3.13 1.00 Medium
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Table 2. Comparison of media person, printing media, the electronic media, special Media and

online media with different genders.

The creation of the democratic identity. df t P-value
1. Media people 380 1.89 564
2. Printing media 380 6.99 .425
3. The electronic media. 380 5.76 .032*
4. Special Media 380 573 .290
5. Online media. 380 9.43 .097

* Statistical significance level .05
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Table 3. Comparison of media person, printing media, the electronic media, special Media and

online media with difference age ranges.

The creation of the Sources of
df SS MS F p-value
democratic identity. variability
1. Media people Between groups 3 3.92 1.30 3.80 .010**
Within the group 378 129.72 .343
2. Printing media Between groups 3 16.06 5.35 8.31 .000*
Within the group 378 243.51 .644
3. The electronic media. Between groups 3 19.19 6.39 5.89 .001%**
Within the group 378 410.21 1.08
4. Special Media Between groups 3 36.94 12.31 12.15 .000***
Within the group 378 382.80 1.01
5. Online media. Between groups 3 42.89 14.29 15.71 .000***
Within the group 378 343.86 910

** Statistical significance level.01, *** Statistical significance level.001
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Table 4. Comparison of media person, printing media, the electronic media, special Media and

online media with different religions.

The creation of the Sources of
df SS MS F p-value
democratic identity. variability
1. Media people Between groups 2 13.22 6.61 20.80 .000***
Within the group 379 120.42 318
2. Printing media Between groups 2 2.20 1.10 1.62 199
Within the group 379 257.38 679
3. The electronic media. Between groups 2 6.62 3.31 2.96 .053
Within the group 379 422.78 1.11
4. Special Media Between groups 2 6.09 3.04 2.79 .063
Within the group 379 413.65 1.09
5. Online media. Between groups 2 3.51 1.75 178
Within the group 379 383.24 1.01 b
*** Statistical significance level .001
drutin@nwifidieanauisiieiy finns fosudunefunuin fudoynnaunnsig
doansmeniaidlestunisadiedndnuaiuuy fupgnafitfuddymsadfiiszdu 001

Uszansulpevosdndnen Tnesauunnsneiu e
Table 5. Comparison of media person, printing media, the electronic media, special Media and

online media with different groups.

The creation of the Sources of
df SS MS F p-value
democratic identity. variability
1. Media people Between groups a4 1.79 .450 1.28 275
Within the group 377 131.85 .350
2. Printing media Between groups a 8.33 2.08 3.12 .015*%
Within the group 377 251.25 .666
3. The electronic media. Between groups a4 24.59 6.39 5.89 .000***
Within the group 377 404.81 1.07
4. Special Media Between groups a4 11.73 293 2.71 .030*
Within the group 377 408.01 1.08
5. Online media. Between groups a4 23.18 5.79 6.01 .000%***
Within the group 377 363.57 .694

*Statistical significance level.05, *** Statistical significance level.001
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Table 6. Comparison of media person, printing media, the electronic media, special Media and

online media with a different year.

The creation of the Sources of
df SS MS F p-value
democratic identity. variability
1. Media people Between groups 4 16.99 4.25 13.73 .000%***
Within the group 377 116.64 .309
2. Printing media Between groups 4 42.55 10.63 18.48 .000%***
Within the group 377 217.02 576
3. The electronic media. Between groups 4 12.10 3.02 2.73 .029*
Within the group 377 417.30 1.10
4. Special Media Between groups 4 18.72 4.68 4.40 .002**
Within the group 377 401.02 1.06
5. Online media. Between groups 4 28.07 7.01 7.37 000"+
Within the group 377 358.68 951
*Statistical significance level.05, ** Statistical significance level.01, *** Statistical significance level .001
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Table 7. Comparison of media person, printing media, the electronic media, special Media and

online media with different hometown.

The creation of the Sources of
df SS MS F p-value
democratic identity. variability
1. Media people Between groups 4 13.69 3.42 10.75 .000%**
Within the group 377 119.95 318
2. Printing media Between groups 4 68.08 17.02 33.50 .000%***
Within the group 377 191.50 .508
3. The electronic media. Between groups 4 50.33 12.58 1251 .000%***
Within the group 377 379.41 1.00
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Table 7. Comparison of media person, printing media, the electronic media, special Media and

online media with different hometown. (Cont.)

The creation of the Sources of
df SS MS F p-value
democratic identity. variability
4. Special Media Between groups 4 37.33 9.33 9.20 .000%***
Within the group 377 382.41 1.01
5. Online media. Between groups 4 53.31 13.32 15.07 .000%***
Within the group 377 333.44 .884

*** Statistical significance level 001
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